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摘  要 
 
















































In this paper, the business model and business model innovation theories are 
used to analysis of the current pet products marketing industry status and the business 
model of Weng Junyi is imported to deeply analysis the 5 kinds of pet marketing 
environment and their five core interfaces, combined with China's market status to 
extract a market value of the business model development system, will help to 
strategically grasp of China's current pet market opportunities, hoping to provide all 
the people who prepare to develop the chances in pets economy useful lessons. 
Chapter 1, First introduced the business model innovation theory of Professor 
Weng Junyi, and then introduced the analytical framework on the basis of business 
innovation model. 
Chapter 2, A system overview is done in both foreign and domestic market 
mainly against the pet products market environment and development trend. 
Chapter 3, From the point of suppliers and retailers, I systematically analysis the 
existing business model and its major existing problems of pet products market. 
Chapter 4,In-depth analysis of the pet products market in all interface elements. 
Chapter 5, According to business model innovation theory of professor Weng 
Junyi, I propose the supposed business model of the pet products marketing venture, 
analysis of the specific strategies of chosen business model in the value proposition, 
the value support and value maintain. 
Chapter 6, according to this study concluded, further defined the competitive 
advantage of the business model innovation theory and prospet future development of 
the pet products market. 
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